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 1,836.40 

ᶛ 45.49% 

ҙ  84,471.71 

ҙ ᶛ 0.99% 

̂ԋ̃῏ ֜ ‗  

1ȁ ᾟ ῏ ֜ 2015 ῏ ֜ Ԋ ’ 

Ὲ ╠ᴋ Ԋ ᾢ 2009 2 27 ᴋῈ ◐ ץ ̆ѿ

Ὲ ҙⱵ̆ ԍ2014 5 12 ҽҹῈ ԊȂ ᾢ ῒ ᴋῈ

ȁ Ԋ ̆ ῒᾞ └ ҍῒӊ ῏ ῏

ҍῈ Ⱶ ԍ῏ ֜ Ԋ ≢ Ὲ ̆ Ὲ

Ԋᴪ Ӟ ԍ ҍ ῏ ῏ ̆ Ὲ

ҍ ֜ ᵬҹ῏ ֜ ῤ ȁ Ȃ2015 11 ̆

ᾢ ◐ ᴋ ҹῈ ֲ 2̕015 11 30

̆ ᾢ Ὲ Ԋ ⱵȂ 

Ὲ ᾟ ֜ ’ Ҋ̔  

ᵝ̔҆ᾝ 

 2012  2013  2014  2015 1-9   

 906.19 1,302.85 1,327.95 566.29 4,103.27 

 1,616.10 2,300.13 2,305.53 1,169.92 7,391.68 

ᶛ 
56.07% 56.64% 57.60% 48.40% 55.51% 

ҙ  67,604.52 89,283.86 96,339.04 62,672.54 315,899.96 

ҙ ᶛ 
1.34% 1.46% 1.38% 0.90% 1.30% 

2012 ȁ2013 ȁ2014 2015 1-9 ҉ ῏ ֜ №≢ Ὲ 2011

ȁ2012 ȁ2013 ȁ2014 ‪ ֟ 2.15%ȁ2.61%ȁ2.23%

0.61%Ȃ2012 ȁ2013 ȁ2014 2015 1-9 ҉̆ ῏ ֜ ҹ4,103.28

҆ᾝ̆ Ὲ 2014 ‪ ֟ 4.46%Ȃ 

Ὲ̆ 2015 ҍ ֜ Ҍ 300҆ᾝ̆
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├ᵬҹḠ ̆ ᴍ ῏ ֜ Ԋ ȂĿ 

ֲ ҹ ľ̔ ֲҍ ӊ ῏ ֜ ῏

֜ ‗ Ḥ Һ Ὲ ῏ ҩֲ ̆ ֲ

ᾟ ԅ῏ ֜ ‗ ᾟ№ Ḥ ̕҉ ῏ ֜ ᴇ Ὲᾛȁ

ֲ ֲ≠ ̆ ⇔ҙ Ὲ Ҍ ȂĿ 

̂҈̃῏ ֜ ᴇ ↕ 

Ὲ ῤ ᴆȁ ץ Ⱶ ₡ Ὲ̆ ᶭ

↕̆ ֜ ҉ҍ ῏ ҙ̕Ⱶ

ᶭ ̕ ҍῈ ῒז ῏ Ὲ ᴇ

̆Ὲ ҍ ֜ ᴇ ῈᾛȂῒҬ 2̆014 Ὲ ҉ ץ

ѿ └̆ ⱵῈ ̆ ֞

ץ ᴇ Ⱶ ҍῈ ԅ ῏ Ⱶ Ȃ 

̂ ̃῏ ֜ Ὲ ֟  

2015 ῏ ֜ Ὲ ҙⱵ ̆Ҍᴪ Ὲ Ⱶ

’ȁ ֟ Ҍ≠ ̆Ҍ Ὲ ̆ Ὲ Ҭ қ

≠ Ȃ 

̂ԓ̃Ḡ Ὲ 2015 ῏ ֜ ’  

├ Ὲ 2015 ῏ ֜ ’ ҹ Ὲ̔ ҍ῏

Ὲ ῏ ֜ ֜ ↕Ὲ ȁῈ ȁῈ

ȁ ֜ ᴇ ̆Ҍ Ὲ қ ῒ Ҭ қ≠ ̆Ҍ

ᴪ Ὲ ⱬ ֟ Ҍ Ȃ ᴍ Έ Ԋᴪ

ԋ ѿ ᴪ Έ Ԋᴪ ҈ ᴪ ԅ ᾟ ῏ ֜

2015 ῏ ֜ Ԋ ῏ ȂῈ Ԋ ֜

Ԋ ԅ ᾟ ̆ ԅ Ȃ ҉̆ Ḡ Ὲ 2015

῏ ֜ ’ Ȃ  

ԋȁ2016 ῏ ֜ ⅞Ԋ  
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̂ѿ̃῏ ֜ ’ 

Ὲ ╠ҙⱵ ̆ 2016 ῏ ֜ Ҍ ̔

900҆ᾝֲ̂ ̃Ȃ 

1ȁ῏ ῏ ׃  

̂1̃ Ὲ ̆ῒ Ḥ ҍῈ ῏ ῏

ľѿȁ ᴍ2015 ῏ ֜ Ԋ ĿȂ 

̂2̃ Ὲ Ҋץ̂ ľ Ŀ̃ 

Ὲ ԍ2015 4 16 Ύ ̆ ף ֲ ̕ Ύ 2000҆ᾝ̕

Ύ ҹ Ҭ ⱵҬ ̂ Ҭ ҙ ῤ̃

109-9 ̕ ҹ̔דỮ̕ ̕ Ḥ Ⱶ̕ Ḥ

Ⱶ̕ ף ⱵȂ 

Ԋȁ └ֲҹ ȂῈ ╠ᴋ Ԋȁ◐

ҍ ᾞ ῏ ̆ ȇ ├֜ ⇔ҙ ҉ ↕̂ 2014

ḱ ̃Ȉ 10.1.3 ̂҈̃ ȁ 10.1.5 ̂ ̃ 10.1.6 ̂ԋ̃

̆ ҹῈ ῏ ̆҉ ֜ ῏ ֜ Ȃ 

₮ΐ ҹ̆ԅ ֟ ̆

қ ԍ2015 ⅞ Ҭ ҙ ӯѿ ̆ ԍ

2015 4 Ҭ ҙ Ύ ԅ Ὲ Ȃ ԍ

Ὲ ̆ҹ ѿ ᵞ ̆ Ӟ Ⱶ ̆ 2016 ̆

῏ ֟ȁֲ ҙⱵ ̆

ҹῈ ᶫ ⱵȂ 

2ȁ ῏ ֜ ≢  

῏ ֜ ≢ ῏  2016  

ҹῈ ᶫ ҙⱵ Ὲ  Ҍ 200҆ᾝ 

ҹῈ ᶫ ҙⱵ Ὲ  Ҍ 700҆ᾝ 

̂ԋ̃ 2016 ῏ ֜ ⅞  
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1ȁ ᴇ ᴇᶭ  

Ὲ ᴇ ↕̆ ⱵῈ ̆̓͂

ץ ᴇ Ⱶ ҍῈ ῏ Ⱶ Ȃ 

2ȁ ’ 

Ὲ 2016 ῏ ֜ ҍ῏ Ὲ ȂῈ Ԋᴪ ‰

̆ ҍ ’̆ҍ῏ Ὲ ῏ Ȃ 

3ȁ  

2016 3 14 ̆ ᴍ Ὲ Ὲ Έ Ԋᴪ ԋ ҈

ᴪ ԅȇ῏ԍῈ 2015 ῏ ֜ ’ 2016 ῏ ֜

Ȉ̆ ⅞2016 ῃ ȁ Ⱶ

Ҍ 900҆ᾝ ῒ̆Ҭ Ҍ 200҆ᾝ̆ Ҍ 700

҆ᾝȂ ῏ Ԋץ 7 ̕ 0 ̕ 0 ԅ ȂῈ Ԋ

Ԋ ԅԊ╠ Ὲ̆ Ԋᴪ ԅ

̆Ὲ ԅ ῏Ὲ Ȃ 

Ԋ Ԋ Ԋ╠ Ҋ̔ 

ľ1ȁῈ Ԋ ԍῈ ֜ ȇ῏ԍῈ 2015 ῏ ֜ ’

2016 ῏ ֜ Ȉ ԅ Ԋ╠ ̆ ҹ 2̔015 Ὲ

ҍ῏ ῏ ֜ ҹῈ ֟ ̆֜ ᴇ ҍץ╠

Ḡ Ҍ̆ Ὲ ῏ қ≠ ’Ȃ2015 Ὲ ҍ῏

῏ ֜ Ԋᴪ ῤ̆ ֜Ὲ қ ᴪ Ȃ 

2ȁ ╠Ὲ ҙⱵ ̆ 2016 Ὲ ҍ῏ ῏ ֜

Ԋᴪ ῤ̆ ֜Ὲ қ ᴪ Ȃ2016 ῏ ֜

ᴇ ễȁῈᾛ ᴇ ↕ ᴇ̆ ľῈ ȁῈ ȁῈ Ŀ ↕̆Ҍ

Ὲ Ҭ қ≠ ҹȂ 

ױ ȇ῏ԍῈ 2015 ῏ ֜ ’ 2016 ῏ ֜

Ȉ ֜Ὲ Έ Ԋᴪ ԋ ҈ ᴪ ȂĿ 
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Ԋ Ԋ Ҋ̔ 

ľ1ȁ ױ ԍῈ ֜ ȇ῏ԍῈ 2015 ῏ ֜ ’ 2016

῏ ֜ Ȉ ԅ Ԋ╠ ̆ ҹ 2̔015 Ὲ ҍ῏

῏ ֜ ҹῈ ֟ ̆֜ ᴇ ҍץ╠ Ḡ ̆

Ҍ Ὲ ῏ қ≠ ’Ȃ2015 Ὲ ҍ῏ ῏ ֜

Ԋᴪ ῤ̆ ֜Ὲ қ ᴪ Ȃ 

2ȁ ╠Ὲ ҙⱵ ̆ 2016 Ὲ ҍ῏ ῏ ֜

Ԋᴪ ῤ̆ ֜Ὲ қ ᴪ Ȃ2016 ῏ ֜

ᴇ ễȁῈᾛ ᴇ ↕ ᴇ̆ ľῈ ȁῈ ȁῈ Ŀ ↕̆Ҍ

Ὲ Ҭ қ≠ ҹȂĿ 

Ὲ Ԋᴪ Ԋ ҹ ľ̔Ὲ ҍ῏ ȁ

῏ ֜ Ὲ ҙⱵ ̆֜ ᴇ ᶭ Ὲ ȁ ᴇ

̆ ᴇ ῏ ֜ ᴇ ̆Ҍᴪ Ὲ Ҭ ≠ ̆

Ҍ Ὲ ȂĿ 

̂҈̃῏ ֜ Ὲ  

῏ ֜ ҹῈ ̆ᶭ ȇῈ Ȉץ ῏

ғ̆ ᴇ Ὲᾛ ᴇ Ҍ̆ Ὲ ῒז ῏ қ≠ ’  ̆

Ὲ Ⱶ ’ ֟ ̆ ῃ Ҍ 900҆ᾝȂ 

̂ ̃Ḡ Ὲ  2016 ῏ ֜ ⅞  

├ Ὲ 2016 ῏ ֜ ⅞ ҹ̔Ὲ └

2016 ῏ ֜ ⅞ Ὲ ꜚ ̆ Ὲ

Ὲ ῏ қ ≠ ̕ ԅ ̆ ȇῈ Ȉȁȇ ├֜

⇔ҙ ҉ Ὲ ᵬ Ȉ ȇ ├֜ ⇔ҙ ҉ ↕Ȉ

ᴆ ȇῈ Ȉ Ȃ Ḡ Ὲ 2016 ῏ ֜

⅞ Ȃ 
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