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6ȁẊ 2015 № ҍ2014 Ḡ ѿ ғ̆ԍ2016 6 №
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̂ԋ̃ Ὲ Һ Ⱶ  

Ẋ҉ץ ̆Ὲ ԅ қ ̆ΐᵣ Ҋ̔ 

  

2015 ̂҆ ̃ 18,593.20 

̂҆ ̃ 2,000.00 

2015 ԍῈ қ ̂҆ᾝ  ̃ 110,684.88 

תּ ̂҆ᾝ̃ 24,801.55 

№ 2015 ≠̂҆ᾝ̃ 3,097.45 

Ⱶ  

2016  

Ὲ

 

Ὲ

 

ԍῈ қ ‪≠ ̂҆ᾝ̃ 12,541.47 12,541.47 

ԍῈ қ ‪≠

̂҆ᾝ̃ 
11,884.32 11,884.32 

̂҆ ̃ 18,593.20 20,593.20 

ⱴ ̂҆ ̃ 18,593.20 19,593.20 

ԍῈ қ ̂҆ᾝ̃ 120,128.90 144,930.45 

̂ᾝ/ ̃ 0.64 0.61 

̂ᾝ/ ̃ 0.64 0.61 

‪ ֟̂ᾝ/ ̃ 6.46 7.04 

ⱴ ‪ ֟ ̂%̃ 10.30% 9.30% 

҉ ץ ₮ Ὲ̆ ⱴ ‪ ֟ ᴪ

₮ Ҋ Ȃ 

תּ Ὲ̆ ‪≠ Ὲ̆ ≠
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ⱬ ѿ Ὲ̆ ⱴ ‪ ֟ Ӟ ⱴȂ ̆

Ὲ Ὲ̆ ⱬ ѿ ̆ ⌠ ᾟ№

Ḡ ̆ ≠ԍ Ὲ Ⱶ ⱬ ׆̆ Ḡ ԅῈ

̆ қ≠ Ȃ 

ԋȁ῏ԍ Ὲ ≢  

̆ תּ ⌠ᵝ Ὲ̆

ⱴ̆ ԍּת ѿ ̆ ῃ

⌠ ̆ Ὲ ҙ ῀ ‪≠ ̆ Ὲ

ῤ ‪ ֟ Ҋ ץ Ȃ

̆ Ȃ 

҈ȁ Ԋᴪ  

̂ѿ̃Ҭ ҙ Ὲ ҳ  

1ȁҬ ҙ ҳ  

Ҭ ҙ ᴪ № ̆2014 Ҭ ֟ №≢ 2,372.29҆

2,349.19҆ ̆ ҉ №≢ 7.26% 6.86%̆Ḡ ̆ Έ

ῃ ѿȂῒҬӗ ֟ 1,992.56҆ 1,970.00҆ ̆ 10.18%

9.88%Ȃ2015
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ҙׅ Ḡ Ȃ ῤ

ẫ ̆Ὲ Ӟ ҳ Ȃ 

̂ԋ̃ ҙ ҹל Ḡ֟ ᶫ  

̆ ⱬ ̆ ‰ Ҥ .

Ⱶ 2012 ȇ ҍ ֟ҙ ⅞̂2012͡2020 ̃Ȉ̂

[2012]22 ̃ ₮ԅ ̆ῒҬ⌠2015 ̆

֟ ӗ 6.9 / Ὲ ̆ ӗ 5.9

/ Ὲ ҊȂ⌠2020ץ ̆ ֟ ӗ 5.0 / Ὲ ̆

ӗ 4.5 / Ὲ  ҊȂץ

ᶭ ╠ ̆ל ῃ ׅ

̆ ╠ᴰꜚꜚⱬ ᶭ Һ ̆ ̆ Ҍ ᵞ ꜚⱬ ╠ Ҋ̆

ᴑ Ҭԍ ꜚ ȁ ҍ ꜚ ȁ ꜚⱬ ⱬ̆ץ ᵞ

ȂῒҬ̆ ₡Ṣῒ ̆ ҹ ᴑ

ꜚ ℗ ӊ ҍ ̆ ץ ̆

̆ῒ ᴆ֟ҙӞ Ȃ 

ԍ2014 10 ῃ Ҭ̆

2013׆ 500҆ ҉ 2019 1,300҆ ̆

2014׆ 23% 2019 41%Ȃ ̆

ῤ ᴑ ȁ ȁү ȁ ȁ ֟ȁ ᴧ ⱴ ⱬ ῀

̆ Һ ֟ᴑҙ ȁ

ᵬҹ Ȃ 

̆ ῏ ꜚ ᴆ

῏ ҙӞ ῒ̆Ҭ ᴆᵬҹ ᴆ̆

₮ҍ ֟ҙ Ȃל ҉ ̆ Ẋ

170ᾝ/ Ḡ ⌠̆2019 ̆ ⌠22.10ַᾝ̆

10 ҉ ̆ ꜚ

Ȃ 
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̂҈̃Ὲ ΐ ҹ Ԉᴨל 

Ὲ Һ ҙⱵҹ ȁ ֟ Ṥ̆ ⇔ ⇔

Ғ̆ ᵣ Ғҙ Һ̆ ֟ ҹ ꜚ ᴆ ȁ

ȁ Έҩ ↓2000

̆֟ ҹү Ȃ 

Ὲ ԋ ֟ Ғҙ ֟ ̆ ֟
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̆Ὲ ľ PA Ŀ Ὲ

῀ Ȃ ̆ Ὲ ╠ ҙῤᴨל ҹ ̆ᵖ

ҙᾢ ᴑҙ Ҭ ̆ ᴨל

ᴍ ץ̆ ҙῤ ᴑҙ Ҋ ̆

ҙ Ԉ ᴪҌ ⱴ▲̆ᶏ Ὲ ֟ ȁ ȁ

ⱴ ῀ⱬ Ȃ 

Ὲ ⇔ ⇔ ̆Ғ ᵣ Ғҙ ̆ ľץ

ҹ ȁץ῏ ֟ └ ҹ ȁץ Ⱶҹ ᵈĿ ҙⱵ ̆

ⱴ ̆Ҍ ₮ ȁ ⱴṿ ֟ ̆Ḡ Ὲ ҙҬ ᴨל

Ԉ ᵝȂ2012 ⌠2014 Ὲ ῀ №≢ҹ2,484.37҆ᾝȁ3,208.85҆ᾝ

3,596.21҆ᾝ̆ ҙ ῀ ᶛ№≢ҹ3.27%%ȁ3.20% 3.27% Ὲ̆

῀ ҉ ̆ל ԍῈ ᾟ Ȃ 

̂ԓ̃ ҙ ל Ὲ  

Ὲ ╠ Һ ֟ ҹ‛ ȁ ғ̆ ‛

ԅ ᴍ ̆ ᵞ ȁꜛ

ⱬ ᵣ ⱴ ԅ
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҉̆Ὲ ԍ ΐ ᴨל ᵝ̆ ̆‗

ľ PA Ŀ ᾟ ꜚ ̆ѿ

ҙ ̆ל ̆ ᴑҙ ̆ ѿ

ѿ Ὲ ⱬ̆ ᵞῈ Ⱶ ҹ̆Ὲ ҙⱵ

ᶫ Ḡ Ȃ 

ȁּת ҍῈ ҙⱵ ῏ ץ Ὲ ֲ ȁ ȁ

Ữ ’ 

Ὲ Һ Ԋ׆ ȁ ֟ ̆Ṥ ⇔ ⇔ ̆

Ғ ᵣ Ғҙ ̆֟ ꜚ ᴆ ȁ

ȁ Έҩ ↓ ῤ 2,000

̆ ҹ ҙ Һ ᶫ Ȃ 

תּ ԍľ PA Ŀ ᾟ ꜚ

Ȃľ PA ĿҍῈ ҙⱵѿ ̆

Ṥ Ḡ ≠ ᵣ ̆ ҙ

҉ ҙ ̆ל Ὲ ҹ ῤ ᵣ ᴆᶫ

̆ ≠ԍῈ ѿ ֟ ΐ̆ ╠ ҍ Ȃ

̆ Ὲ Ҍ ̆Ὲ Ҍ ⱴȂ תּ

ᾟ ꜚ ѿ Ὲ ֟ ṽ Ⱶ ’̆ ᵞῈ

Ⱶ ̆Ḇ Ὲ ҙⱵ ̆ ѿ ᵣ Ԉ ⱬȂ 

ԋ ᵩ Ὲ̆ ԅ └ ̆֟

̆ ᴨל Ȃᵬҹ ᾢ ̆Ὲ ╠ ῀

ľ Ŀ ̆ └ Ҍ
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̆ ᾢ Ḡ ֟ ֟ ̆ ҍ
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ᵬҹ ῤ Ԋ׆ Ғҙ ֟ ᴑҙ Ὲ̆ ₡Ṣ֟ ȁ ⇔

ⱬ Ⱶ ⱬ̆ ԅ ҹү ̆֟ ҹѿ ᴧȁ҉

ᴧȁ ȁ ȁ ȁѿ ȁ ү ȁ ȁ ≠
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9 

Һᵣ ᵝȂ ᵣ ̆ ҙ ̆ ȂῈ

╠ ’ ȁ ҙ ᵝ ₮̆ Ҋ ҙ ̆Ὲ

ҙ ѿ ̆ ҙⱵ ל Ȃ 
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̆2014 2,300҆ ̆ ҙ ל

ץ ῒΐᵣ └ ҙ Ȃ ̆

ҙᴪ ⌠ ’ └ ҍ̆ ꜚ ҉

҉ ҹ ῏ ̆ Ҍ ̆ Ȃ
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֟ Ȃ ҹῈ ╠ Һ ֟ ӊѿ ҉̆

ᴪ Ὲ ҙ Ȃ 

ҹ ҙ Ὲ̆ ѿ ⱴ ̆ Ḡ ֟

̆ Ⱶ ⱬ̆ ⱴ ̆ ҙ ꜚ Ὲ ̕

ѿ ⱴ ῀̆ ֟ ⱴ̆

ҙ ל ֟ ȁ ֟ Ȃ 
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ҙ ױֲ̆ ֟ ₮ԅ Ḡȁ ȁ ῃ

׆̆ ҍ ҙ ᴆ ֟ ҙ ₮
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’ Ԋᴪ қ ᴪ ̆ ̂
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Ȃ 
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῏ ̆ ֲ Ὲ ̆
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Ὲ └ֲȁ Ԋȁ ֲ ľ̔ᵬҹ ῏

ᴋҺᵣӊѿ̆ ֲ ҉ Ҍ ҉ ̆ ֲ Ҭ

ᴪ ├֜ ├ ῒ└ ῏ ȁ ↕̆

ֲᵬ₮ ῏ ȂĿ 
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